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Professor Christian W Haerpfer
President of the World Values Survey Association  

Director of the Institute for Comparative Survey Research  

“Eurasia Barometer”

Chair IPSA RC 17 “Comparative Public Opinion”  

Professor of Political Science, University of Vienna, Austria

TRUST: ESSENTIAL INGRIDIENT  
OF ECONOMIC PROSPERITY

International Seminar on Governance and Development, November, 23-25, 2016
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CONFIANÇA INTERPESSOAL
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Fonte: WVS-6; for France: WVS-5
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POR QUÊ?

COMO?

O QUÊ?
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De que forma sua organização pode ser 
mais relevante para a vida do cidadão?


